The Virginia's Finest

Program is Revolutionary;

II vl think the American
Revolution bagan in 177, then
your hiven't expericneed Revela
tion X's “Revelutonany Mixers.”

“We o intoduced  three new
mixers s that more people could
make a rch Pleody mary, tangy
spur and a delicions strawberry
diviquird,”  says  Whit Whitley,
president, Revoludon ». “And,
the response has been over
whelming."

Whitley noted that when yvou
Are mying o get a unigue prodiect
into an established market, any
competitive edge is helpful.

“The Virginia's Finest pro-
gram symbolizes guality, and
that is foremost in the consumer's
mind  these  days,”  lwe said.
“When you have the trademark
o vowr product, then the mes
sape is that this product has been
quiliny approved.”

‘|‘='|1i1|1'j.' explained that be
cause the mixers are not staple

Wherr Qeacliey £ A8 The Top
OF Fowr Shopping List,
“The Virginia's
Finest program
DIovides @ new,
small business
with the back-up
it needs (o
be successful "

[oods, but rather party jwems,
credibility 15 particulary impor-
Lant,

“Ir isnt like we are selling
stigar oF Nour — consumers don’l
have to purchase the mixes for
evenyday lile” he noted, “How
ever, we want them 1o buv
the mixes, 5o the trademark
makes a posiive statement o
the consumers,”

And, while participarion in the
Viggingn's Fincsl program won'l
auamnee you a4 revolaionary
expericnee, it does consure vour
praoduct the added benefiis of
stalewide marketing,  publicily,
spocial - promations e:rni catalog
listinies,

“The Virginia's Finest pro-
gram provides a new, small busi
ness with the back-up it needs o
be successful” Whitley  said
"I don't think we would be
whiere we are without itf™




